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®PA3EOQOJIOTI3MM B 3ATOJIOBKAX
YKPATHCBHKMX TA IIOJIbChKVX EJIEKTPOHHMX MEIA:
JITHTBICTMYHMM I COIIIOKOMYHIKAILIIVIHMV AHAJII3

PHRASEOLOGISMS IN HEADLINES
OF UKRAINIAN AND POLISH ELECTRONIC MEDIA:
LINGUISTIC AND SOCTACOMMUNICATIVE ANALYSIS

AHOTAIJIA. Y cyuactomy ceimi macosoi KoMyHiKayii ma meudKkoeo po3sumxy inopmayiiinux mexHosnoziii 3a2o-
7106KU Medid-cmameti 8i0ieparomv 8axcIUBY POJib, BUKOHYI0UU PYHKUYIT npusepHeHHS y8azu, 3aUiKaeneH s, iHPopMysaH-
HA ma opienmysanus yuma4a. CmeopeHHs YHIKATbHUX A eeKmMUSHUX 3207106K16 € KII0HO08UM 3A60AHHAM ABIMOPIs,
OCKIinbKY 80ATIi 3a207I06KU He NUUe eMOYiliHO 6NAUBAIOMY HA AYOUmMopiio, ase il Nid8ULYIOMb YUMALbKY AKMUBHICID,
CNPUAIOMb NOULYKOBITE ONMUMI3AUTT A USHAYAIOMb MOH | KOHMeEKCm mamepiany.

JHocnioncennss ppaszeonoeizsmié y 3a20108Kax iHmepHem-eudaHy € aKkmyanvHum 3d80aKuy ix 30amHocmi nepedasa-
mu cknaoui idei ma emouyii 6 cmucniii opmi. Ppaseonoziamu 8i000paNcAIOMb MOBHI MA KYIbMYpHi 0c0OAUBOCI CY-
CNiNbCMBa, Momy NOPI6HANbHUL AHATI3 YKPATHCOKUX Ma NOTbCOKUX 3a2071068K16 003607I€ BUABUMU CHeyudiumi pucy ma
cninvhi mendenyii Kynomyp. AHAni3 6UKOPUCTMAHHS PPA3e0s02izmie J0NoMAzaE 3PO3yMimU KOMYHIKamueHi cmpamezii
AHYpHATICMIB | PedaKmopis, a Mmaxox CHPUusic Po3BUMKY meopii MediamMos/IeHHs Ma NPAKMUKU CIBOPEHHS 3a20/108K16.
Buxopucmanns ppaseonozizmie y 3a20/108Kax CMUmMymoe iHH08AUiT K y NiHeBICMUMHUX 00CTIONEHHSX, MAK i 8 Npak-
MUYHILL JHCYPHATTICMULL.

Memoto crmammi € nposedeHHSI TIH2BICIUUHO20 A COUIOKOMYHIKAUTIIHO20 AHATIIZY BUKOPUCIAHHST ()PA3eOTIoei3Mi6 y 3a20-
TIOBKAX YKPAIHCOKUX MA NOTbCKUX eneKMPOHHUX Media. JJocnioneHHs 30ilicHeH0 3 BUKOPUCTNAHHAM KOHIMEKCHIONO2IHHO20, M-
NO7I02IMHO020, ONUCOB020 MENO00i8, A MAKON OUCKYPC-AHATIIZY A KOHMEHM-anani3y. Bubipky crmanoensimy mamepianu 3 ykpain-
COKUX 1A NOTIbCOKUX eIEKIPOHHUX BUOAHD, 140 O03607IUTI0 BUSIBUNU CNiTIbHI A BIOMIHHI PUCU Y BUKOPUCIAHHI (Ppa3eonoei3mis.

Pesynomamu 00cioeHHs 0eMOHCMPYI0Mb NPUKTAOU 3A207108Ki6 3 (PPa3e0no2iuHUMU MOOETIAMU, MAKUMU SK «Oiec-
JI080 + IMEHHUK Y HENPAMOMY BIOMIHKY + 00cmasuHa», «0i€CTI080 + NPULIMEHHUK + iMeHHUK» ma inwi. Ppaszeonozizmu
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6 30207106KAX CIAMell € NOMMYHHUM THCIPYMEHINOM, W40 3HAUHO BNIUSAE HA CHPULIHAMIMA YUMa4amu mamepiany, Oe-
MOHCIPY10UU 6a2aMCcMe0 MOBHOL KY/IbMypu mMa 8AX(TIUBICHb eMOUILIHO20 KOHIMEKCY 6 KOMYHIKayii.
Kniouosei cnosa: media, ppaseonoeis, cemanmura, Cmunicmuxa, ykpaincoka moea, nonvCcbka Mo6d.

ABSTRACT. In the modern world of mass communication and rapid development of information technologies, media article
headlines play an important role, performing the functions of attracting attention, interest, informing, and guiding the reader.
Creating unique and effective headlines is a key task for authors, as successful headlines not only emotionally impact on the
audience but also increase reader activity, promote search engine optimization, and determine the tone and context of the material.

The study of phraseological units in the headlines of online publications is relevant due to their ability to convey complex
ideas and emotions in a concise form. Phraseological units reflect the linguistic and cultural characteristics of a society; therefore,
a comparative analysis of Ukrainian and Polish headlines allows for the identification of specific features and common trends in
these cultures. The analysis of the use of phraseological units helps to understand the communicative strategies of journalists and
editors, as well as contributes to the development of the theory of media broadcasting and the practice of creating headlines. The use
of phraseological units in headlines stimulates innovation in both linguistic research and practical journalism.

The purpose of this article is to conduct a linguistic and socio-communicative analysis of the use of phraseological units in
the headlines of Ukrainian and Polish electronic media. The study was conducted using contextual, typological, and descriptive
methods, as well as discourse analysis and content analysis. The sample consists of materials from Ukrainian and Polish
electronic publications, which made it possible to identify common and distinctive features in the use of phraseological units.

The results of the study demonstrate examples of headlines with phraseological models such as «verb + noun in an
indirect case + adverbial modifier», «verb + preposition + noun», and others. Phraseological units in article headlines are
a powerful tool that significantly affects readers’ perception of the material, demonstrating the richness of linguistic culture

and the importance of emotional context in communication.

Keywords: media, phraseology, semantics, stylistics, Ukrainian language, Polish language.
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ntroduction. In todays world of mass

communication, global challenges and rapid

development  of
headlines of media articles play a crucial role in
influencing the reader and perform a number of
important functions: attracting attention, interest,
informing, and guiding. At the same time, one of the
key tasks of the author is to create a unique, original,
effective headline. After all, successful headlines
can have an emotional impact, helping to engage
the reader, increase reader engagement (encourage
turther reading of the article), implement search
engine optimisation, improving the visibility of the
article in search engines, and shape expectations by
defining the tone and context of the material.

The study of phraseological units as components
ofonline mediaheadlinesisrelevant due to their ability
to convey complex ideas and emotions in a concise

information

technology,

form, which allows for more effective interaction with
the audience. Phraseology in headlines reflects the
linguistic and cultural peculiarities of society, and a
comparative study of Ukrainian and Polish headlines
can reveal specific features and common trends
in different languages and cultures. The analysis
of the use of phraseology also helps to understand
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the communication strategies of journalists and
editors, which makes it possible to find out what
communication goals are being pursued. In addition,
such studies contribute to the development of media
broadcasting theory and the practice of creating
headlines. The use of phraseology in headlines is a
field for innovation both in linguistic research and in
practical journalism. It stimulates the development
of new methods of analysis and new approaches to
media content creation.

The issues of structure and style of titles were
studied by H. Shapovalova, I. Medvid, L. Maiboroda,
V. Putrashyk. The functions of the newspaper
headline were considered in the works of V. Rizun,
M. Tymoshyk, L. Shevchenko and others. Semantic
and functional aspects of the use of phraseological
units in headlines, their role and influence on
perception were studied by O. Zasnovnytska,
Yu. Pradid, A. Hryhorash, N. Fihol, T. Faichuk,
I. Myroshnichenko. Comparative analysis of the
functioning of phraseological units in the media of
different countries was studied by N. Demianenko,
I. Kulyk, V. Revenko, but there are few such studies.

The purpose and objectives of the research.
The purpose of this article is to conduct a linguistic
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and socio-communicative analysis of the use of
phraseological units in the headlines of Ukrainian
and Polish electronic media.

Research methodology. Contextual, typological,
and descriptive methods were used for the research,
and the structure, semantics, and functions of
the headings were comprehensively analyzed. In
addition, modern approaches to discourse analysis
and content analysis were applied, which involve
evaluating the effectiveness of using phraseological
units as components of title titles. The selection was
made from a wide range of Ukrainian and Polish
electronic publications, a comparative analysis of
the use of phraseology in the Ukrainian and Polish
languages made it possible to identify common and
distinctive features.

Results and discussion of the study. A number of
examples of phraseological headings with the phra-
seological model «verb + indirect noun + circum-
stance» have been identified: pidlyvaty (dolyvaty)
masla (olii) u vohon (do vohniu) | dolewac oliwy do
ognia; «verb + preposition + noun»: hraty na ner-
vakh chyikh, komu | gra¢ komus na nerwach; noun
(substantive) phraseological units with and without
a comparative conjunction: yak (mov, nache, etc.)
kholodnyi dush [na holovu] | zimny prysznic.

The phraseological unit pidlyvaty (dolyvaty)
masla (olii) u vohon (do vohniu) is used to reinforce
or incite a certain negative feeling, experience, or
dispute [10, 509]. In the headlines of media articles,
it is recorded in different political contexts: foreign
policy —Putin «pidlyv masla u vohon» ukazom pro
mobilizatsiiu - Blinken [TSN, 22.09.22], http://surl.
li/tujgd; domestic policy — Uriad pidlyv masla u vo-
hon. Yake rishennia pryiniav shchodo cholovikiv za
kordonom [Comments.ua, 24.04.2024], http://surl.li/
tujgn. Both examples are intended to prove that polit-
ical actions or decisions deepen or intensify a conflict
or tension. The phrase is used in the title of an article
about economic policy and related scandals and cor-
ruption cases: «Pidlyly masla u vohon»: Minoborony
zvynuvatylo «politykaniv» u koruptsiinomu skanda-
li dovkola tufel [UNIAN, 02.07.2021], http://surl.li/
tujgw. We consider the use of the phrase in interna-
tional relations to be quite interesting: Hlava MZS
Kytaiu: My ne budemo pidlyvaty «masla u vohon»
ukrainskoi kryzy [Ukrinform, 09.05.2023], http://
surl.li/tinwg. The construction is used with the nega-
tive particle not, so the refusal to «pidlyvaty masla u

ISSN 2524-2652 (online)

vohon» indicates a strategy of containment or non-
interference in the situation. Articles about media
and public activities also use the idiom: Ne pidlyvaty
masla u vohon: yak media obiednuvaty hromady, roz-
povidaiuchy pro konfliktni temy [KZhE, 03.04.2023],
http://surl.li/tujhi. In this context, the established ex-
pression is used in the form of the imperative infin-
itive with the negative particle not to emphasise the
call not to deepen the conflict or increase tensions
through media materials. In a piece from the world of
sports news: Yevropeiskyi zhurnalist pidlyv masla u
vohon, natiaknuvshy na transfer Dovbyka do Zhyrony
(Isport, 31.07.2023], http://surl.li/tujhs, the phraseol-
ogy is used to reinforce speculation or hypothetical
scenarios in the field of sports. It is noteworthy that
the well-established expression pidlyvaty masla u
vohon is used both in quotation marks (to empha-
sise imagery and metaphor) and independently, in-
tertwined in contexts in different parts of the title of
the article.

In Polish dictionaries, the phraseological unit
dolewa¢ oliwy do ognia is recorded in a fairly broad
sense of «to increase tension, incite anger, increase in-
dignation, cause dissatisfaction» [6, 546], which con-
tributes, in turn, to its active use in the title titles of ar-
ticles in various spheres of life with different meanings:
education, in the sense of «to increase indignation» as
a reaction of Polish teachers to the statements of the
Polish Prime Minister Mateush Morowecki about
the advantages of teachers in comparison with other
professions Premier dolewa oliwy do ognia w spraw-
ie nauczycieli [Rzeczpospolita, 25.01.2019], http://
surlli/kqzrx, in the sense of «causing dissatisfaction»
or even «increasing anger» towards distance learning
in Polish schools Nauczyciel Roku Przemystaw Staron
o zdalnych lekcjach: «To dolewanie oliwy do ognia i
potegowanie stresu». Marta, a participant in the edu-
cational process, describes her attitude to learning as
follows: «Znowu bede marudzic, ale jestem taka zla na
rzad i system edukacji, Ze musze...» [Gazeta Wyborc-
za, 26.03.2020], http://surl.li/kqzuk; law enforcement
system, in the sense of «stirring up anger and increas-
ing public indignation» about the brutality and racism
of the American police W Ameryce nie mija gniew z
nazéwno brutalnosci i rasizmu policji. Trump dolewa
oliwy do ognia [Gazeta Wyborcza, 02.06.2020], http://
surlli/kqzrv; religion, in the sense of «increasing ten-
sion, causing discontent» regarding the reaction, in
particular, of the Ministry of Foreign Affairs of Ukraine
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and the Head of the Greek Catholic Church to the ap-
peal of the Pope to young Russian Catholics Papiez
znow dolat oliwy do ognia! Te stowa pltawly prawdzi-
wag burze [Fact, 29.08.2023], http://surl.li/kqzuh; poli-
tics, in the sense of «increasing tension» regarding the
sudden resignation of the Chief of the General Staff
of the Polish Army Raimund Andzheichak and the
operational commander of the Armed Forces Tomash
Potrovski on the eve of the presidential elections in Po-
land Kulisy dymisji generalatow. Byly president zdrad-
za, co dolalo oliwy do ognia. «<Kompromitacja» [Fakt,
11.10.2023], http://surl.li/timdl; economy and politics,
in the sense of «causing dissatisfaction» regarding the
ineflicient activities of the Fundusz Odbudowy UE au-
thorities. Kaczynski dolal oliwy do ognia [Rzeczpo-
spolita, 14.10.2020], http://surlli/timhgq; Gill-Pigtek: Z
jednej strony NBP probobuje inflacjje chtodzi¢, z drugiej
dolewa oliwy do ognia [Rzeczpospolita, 13.05.2022],
http://surl.li/timfe.

We distinguish (as in the contexts of Ukrainian
title names) the use of a phraseological unit with a
negative particle not (pol. nie): Szef Fed nie dolat oli-
wy do ognia. Dzigki temu zloty ztapat oddech [Gazeta
Wyborcza, 08.02.2023], http://surl.li/timcu.

The phraseology yak (mov, nache i t.in.) kholod-
nyi dush [na holovu] [10, 509] is used in the head-
lines of media articles to convey unexpected, over-
whelming emotions and situations. The semantics
of contexts are closely related to a sense of surprise,
even shock: Shok i kholodnyi dush: huchna zaiava
Zaluzhnoho pro viinu [TSN, 02.11.23], https://cutt.
ly/2etinjjQ. In the title: Mistsevi vybory u Sloviansku:
kholodnyi dush dla OPZZh [Ukrainskyi Tyzhden,
26.11.2020], https://cutt.ly/setinrqL, the phrase in-
dicates an unexpected election result for a particular
political party. The idiom is also used to state prob-
lems or criticism: «Kholodnyi dush» dlia ukrainskoi
vlady chy konstatatsiia ochevydnykh problem? Yak
komentuiut stattiu pro Zelenskoho u zhurnali Time
[Voice of America, 31.10.2023], http://surlli/twjad,
here the constant expression emphasizes the difficult
circumstances of international support for Ukraine
by partners. There is a rather ambiguous context in
the title of the article on diplomatic relations be-
tween the USA and Great Britain: Kholodnyi dush
dlia Trampa. Yak brytanska koroleva trolyla prezyden-
ta SShA [dsnews.ua, 06/06/2019], https://cutt.ly/He-
tinnlt, when the Queen, during a meeting with the
American president, pointed out the long-standing

InTerpoBani komynikanii, No 1 (17), 2024

ties between Great Britain and the United States, re-
called that both countries after the Second World War
did extremely much to prevent new wars, creating in-
terstate institutions, in particular NATO: «Although
the world changed, we always remember the original
goals of these structures» [ibid.]. We fix the phrase
in the initial part of the name with the following ex-
tended comment revealing the content of the arti-
cle: Kholodnyi dush dlia vsikh. Chy vtratyt Ukraina
bezvizovyi rezhym [Vysokyi Zamok, 31.10.2020],
https://cutt.ly/ZetinAnQ - semantics of threat pre-
diction, consequences; Kholodnyi dush dlia Morelia.
Avtora myrnoho planu dlia Donbasu zhorstko pryini-
aly v Kyievi (peredbachaie reintehratsiu okupovanykh
terytorii v Ukrainu) [NV, 13.11.2015], https://cutt.
ly/8etimWQB - semantics of negative reaction to ac-
tions or initiative. The use of phraseological unit to
convey the ratio of different political events is con-
sidered spectacular: Pidsumky roku na Zakarpatti:
heneral Petrov i kholodnyi dush dlia Budapeshta [Ra-
dio Svoboda, 27.12.2020], https://cutt.ly/KetimLOU,
two important regional events are compared - the
appearance on the Transcarpathian political arena a
powerful new figure and Kyiv’s reaction to Budapest’s
provocative actions; Pivnichnyi potik-2: kholodnyi
dush dlia Ukrainy [Ukrainska pravda, 23.07.2021],
https://cutt.ly/Tetim4n7 - the final decisions of the
United States and Germany on Nord Stream-2 and
Ukraine’s own pragmatic interest. We consider the
context as extraordinary and attractive as possible
when the direct and figurative meanings coincide
due to comparison with the effect of a cold shower:
Shchob podialo, mov kholodnyi dush [Holos Ukrainy,
13.12.2017], https://cutt.ly/JetiQuBN.

The phraseological unit zimny prysznic in the
sense of «unpleasant surprise» [6, 596] is most rep-
resented in the headlines of articles in Polish sports
publications, in particular, to cover the failures
of football players Czechy-Polska. Bardzo zimny
prysznic. Zapomnielismy, ze mamy graé w pitke [Rzec-
zpospolita, 25.03.2023], http://surl.li/ksmof, Porazka
LKS-u. To zimny prysznic dla kandydata do awan-
su przed ligg [Gazeta Wyborcza, 18.01.2023], http://
surlli/tivqv; basketball players Niecata sekunda dz-
ielifa Rosg od awansu. Zimny prysznic dla wszystkich
[Gazeta Wyborcza, 07.01.2018], URL: http://surl.li/
ksnii; volleyball players Zimny prysznic dla siatkarzy
AZS przed $wigtami [Gazeta Wyborcza, 22.12.2010],
Zimny prysznic na poczgtku Memoriatu Huberta
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Wagnera. Kibice siatkowki rozczarowani porazkg z
Stowenig [Gazeta Wyborcza, 18.08.2023], http://surl.
li/tivsn; riders Zimny prysznic na biato-zielone glowy.
Eltrox Wiékniarz — Motor 43:47 [Gazeta Wyborcza,
12.07.2020], http://surl.li/kqzud, tennis players Zim-
ny prysznic. Alfa ulegla u siebie SPAR AZS Rzeszéw
[Gazeta Wyborcza, 15.11.2011], http://surl.li/ksmxn.
We record the phraseology in economic and politi-
cal articles where Russia or its leader Putin is a key
figure: Trump nie natozy sankcji na Nord Stream 2.
Zimny prysznic dla Dudy, rados¢ w Moskwie [Gaze-
ta Wyborcza, 19.09.2018], http://surlli/ksnhm; Ek-
spert: Trzeba sprawi¢ Putinowi zimny prysznic [Fakt,
23.02.2022], http://surl.li/kshgt.

In the headlines: Zimny prysznic dla Trumpa
[Gazeta Wyborcza, 11.01.2017], http://surl.li/ksnjq,
Wyniki wyborow 2019. Zimny prysznic Koalicji
Obywatelskiej [Gazeta Wyborcza, 15.10.2019], http://
surlli/kqztz, the phrase indicates an unexpected
result of the presidential and parliamentary elections.
Phraseology is also used to highlight the problems of
the social sector, in particular the unsatisfactory work
of the transport sector Zimny prysznic dla pasazeréw
przed dyngusem. Zmiany w komunikacji miejskiej na
Wielkanoc [Gazeta Wyborcza, 14.04.2022], http://
surlli/kqzuf; increase in prices for hot water Cena
cieptej wody dla wielu olsztyniakéw to zimny prysznic
[Gazeta Olsztynska, 03.03.2024], http://surl.li/tvjlz.

Examples of the transformation of a phraseology
by expanding its component composition are shown:
Zimny prysznic wylany na glowy pitkarzy Radomiaka
[Gazeta Wyborcza.  17.09.2014],  http://surlli/
kslwp, Bruski wysyla pod zimny prysznic Zaleskiego
[Gazeta Wyborcza, 31.08.2014], http://surlli/kslxv,
Ewa Wojciak: Wynik tych wyborow jest jak zimny
prysznic [Gazeta Wyborcza, 27.10.2015], http://surl.
li/ksmbs, Zimny ukrainski prysznic [Rzeczpospolita,
18.11.2018], http://surl.li/ksmen. The transformation
of the phraseology can be observed in the headline
Macedoriski prysznic due to a change in its component
composition [Fakt, 10.01.2009], http://surl.li/kshog.

The phraseology hraty na nervakh chyikh, komu
«annoy, tease someone, intentionally cause someone
to experience» [10, 167] is used in the headlines of
media articles in order to create emotional tension
and attract the attention of readers. In context: Hra
na nervakh i pochuttiakh: ukraintsiv vtiahuiut u
problem, prosiachi «zabyraty sobi» ditei-syrit [Radio
Trek: NOVYNY, 15.03.2022], http://surl.li/tuvmr,
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the idiom is extended by an additional component
«pochuttiakh» to emphasize emotional stress and
stress; the extended comment «vtiahuiut u problem»,
«zabyraty sobi ditei-syrit» is intended to draw the
reader’s attention to the falsity of such messages. The
phrase in the initial part of the name is considered
an effective tool for increasing tension and anxiety:
Hra na nervakh: navishcho Rosii yaderna zbroia u
Bilorusi [Radio Svoboda, 28.03.2023], http://surl.
li/tuvmv, extended commentary reveals their caus-
es. Conversely, in the title: Partiia Razumkova: hra
na nervakh Bankovoi [LB.ua, 11.11.2021], http://
surlli/tuvnh, we observe a change in the position of
the phraseme in the structure with a corresponding
change in accents: political games and influences. We
fix the phraseology in the material of sports subjects:
the name uses the statements of the player - the op-
posing team and his perception of the game results:
Zakhysnyk «Mynaiu»: «Dynamo» hralo na nervakh
i peremohlo nezasluzheno» [Pro futbol, 04.10.2022],
http://surl.li/tuvnn. Here is the context in which the
idiom is used with the negative particle not: Vchymo-
sia hraty ne na nervakh [Rivne-Rakurs, 15.07.2010],
http://surl.li/tuvnw. The phraseology is the main ele-
ment of the headline, which, in our opinion, is an ef-
fective tool for attracting attention, because the con-
tent of the text can be understood only after reading
it. In such an original way, the author of the material
reveals the main recommendations for the first steps
in the world of music. Thus, in all the identified ex-
amples, the phraseology hraty na nervakh performs
the function of attracting readers’ attention, convey-
ing the emotional context of the situation and arous-
ing interest in the content of the article.

The Polish equivalent of the phraseology grac
komus na nerwach and its transformed variants gra
na nerwach, granie na nerwach, gra nerwéw have
a similar interpretation «to make someone nervous
by your behaviour, causing a feeling of irritation»
[6, 441]. The authors of the articles use phraseology
to cover acute political topics, including the con-
frontation between democracy and totalitarianism
in general, and the United States of America and the
Russian Federation in particular: Rosjanka wyszta z
ukrycia i gra na nerwach Wladimira Putina. Bo-
haterka [Przeglad sportowy, 24.02.2023], http://
surlli/tvhaa, Obecnos¢ wojskowa USA w Polsce gra
na nerwach Rosji. Zaryn: Silna flanka wschodnia
to konieczno$é dla NATO [Forsal.pl, 16.12.2020],
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http://surlli/tvgzm; Amerykatiska obecnos¢ wo-
jskowa w Polsce gra na nerwach Rosji [Dzieje.
pl, 16.12.2020], http://surlli/tvign. Here are the
sports-related phraseologies: Bedzie iskrzyé w fina-
le Wimbledonu. Jeden obraza wszystkich, drugi gra
na nerwach [Fakt, 09.07.2020], http://surl.li/tipap;
Historyczny ¢wiercfinat French Open. Gra nerwow
na korcie [Fact, 02.08.2022], http://surl.li/tipbu. We
record the phrases in the initial part of the title, fol-
lowed by an extended commentary that reveals the
content of the article: Gra nerwow o weto prezyden-
ta ws. ustawy o 2 mld zt dla TVP [Rzeczpospoli-
ta, 06.03.2020], http://surl.li/tioxg, Gra nerwow w
klubie PO [Gazeta Wyborcza, 07.11.2015], http://
surl.li/tioxk, Granie na nerwach. Czy dZwieki mogg
dziata¢ jak leki? [Polityka, 11.06.2022], http://surl.
li/tvizj.

Conclusions and perspectives of research. The
study of phraseology in the headlines of Ukrainian
and Polish online publications demonstrates their
importance as a tool of influence. Analysis of the
headlines showed that phraseological units perform
a variety of functions: they not only attract the
reader’s attention, but also set an emotional tone,

References

1. Baran, Ya. A. Frazeolohiia u systemi movy [Phraseology in the
language system]. Ivano-Frankivsk: Lileia-NV, 1997. 175 p.

2. Faichuk, T. G. & Fihol, B. O. Frazeolohiia suspilno-
politychnoho elektronnoho dyskursu [Phraseology of socio-
political electronic discourse]. Obriii drukarstva. Kyiv, 2000.
Vol. 1. Pp. 194-204.

3. Faichuk, T. G. & Miroshnichenko, I. M. Frazeolohichni
ukrainsko-polskyi paraleli (na materiali zaholovkiv statei
elektronnykh vydan). Naukovi zapysky Natsionalnoho
universytetu «Ostrozka akademiia»: Seriia «Filolohiia».
2023. Vol. 18 (86). Pp. 48-51.

4. Faichuk, T. G,, Miroshnichenko, I. M. & Fihol B. O. Osob-
lyvosti funktsionuvannia frazeolohizmiv yak skladnykiv
zaholovkiv ukrainskykh ta polskykh elektronnykh vydan. 2023.
Obrii drukarstva: naukovyi zhurnal. Vol. 1 (13). Pp. 25-35.

5. Hryhorash, A. M. Transformatsiia skladu frazeolohizmiv u
hazetnykh tekstakh [Transformation of the composition of
phraseological units in newspaper texts]. Systema i struktura
skhidnoslovianskykh mov: zb. nauk. prats. Kyiv: Znannia,
1999. Pp. 56-61.

6. Mildner-Nieckowski, L. Wielki stownik frazeologiczny
jezyka polskiego. Pomoc dla piszacych [A large

InTerpoBani komynikanii, No 1 (17), 2024

contribute to better memorization of information
and create a certain context for the perception of
the text. The use of phraseology in the headlines
contributes to a more emotional and personal
perception of the articles. Readers are more likely
to react to headlines with phrasemes, as they are
associated with known expressions that evoke
certain emotions and memories. The study revealed
several main trends in the use of phraseology: the
growing popularity due to the need to stand out
among a large amount of information, as well as
the integration of modern slang expressions and
novelties that enrich the language of headlines and
make them more dynamic and relevant.

Thus, phraseology in the headings of articles is a
powerful resource that significantly affects the per-
ception of the readers of the material. Their use in
Ukrainian and Polish online publications demon-
strates the richness of language culture and the im-
portance of emotional context in communication.
The study shows the need for further study of this
phenomenon to improve methods of creating head-
lines and improve the effectiveness of communica-
tion in the media.

phraseological dictionary of the Polish language. Help for
those who write]. Warszawa: Aula, 2022. 1184 p.

7. Ponomariv, O. D. Stylistyka suchasnoi ukrainskoi movy
[Stylistics of modern Ukrainian language]: pidruch. 3-tye
vyd., pererob. i dopov. Ternopil, 2000. 248 p.

8. Pradid, Yu. E Strukturno-hramatychni hrupy frazeolo-
hizmiv ta yikh funktsii u movi hazety [Structural and
grammatical groups of phraseological units and their
functions in newspaper language]. U tsaryni linhvistyky i
prava: monohrafiia. Simferopol, 2006. Pp. 5-8.

9. Revenko, V. V. Prahmatychni osoblyvosti zaholovkiv
suchasnykh brytanskykh ta amerykanskykh Internetvydan.
[Pragmatic features of the headlines of modern British and
American Internet publications]. Pivdennyi arkhiv. Seriia:
Filolohichni nauky. 2018. Vol. 73. Pp. 125-129.

10. Slovnyk frazeolohizmiv ukrainskoi movy [Dictionary of
phraseological units of the Ukrainian language] / uklad.
V. M. Bilonozhenko ta in. Kyiv: Naukova dumka, 2003.
1098 p.

11. Uzhchenko, V. D. & Uzhchenko, D. V. Frazeolohiia suchasnoi
ukrainskoi movy [Phraseology of the modern Ukrainian
language]: navch. posib. Luhansk, 2005. 400 p.

Haodicnano do pedakuii 24.05.2024 p.

ISSN 2524-2652 (online)

128



